JETCAST TEAMS WITH LENCO MOBILE TO CREATE INNOVATIVE RADIO LOYALTY PROGRAM 
NAB Show ‐ Las Vegas, NV – April 12, 2010 – Jetcast, Inc., a leading provider of monetization solutions for Internet radio and television broadcasters and Lenco Mobile Inc. (LNCM.PK) a leading mobile phone and Internet solutions provider, today announced they have joined forces to launch RadioLoyalty™, a listener loyalty program created to reward Internet radio audiences for using their favorite stations’ Internet broadcasts. 
The new program is designed to increase the usage of a station’s Internet broadcast. Once a listener registers with RadioLoyalty™, the listener automatically earns points for various activities including listening to, or watching, a participating station’s Internet broadcast, using any of the apps inside the new, previously announced, UniversalPlayer’s App Store, sharing via social media communities like Twitter™ and Facebook™, performing searches, and referring friends to the station, among other things. Loyalty Points can be redeemed for goods and services inside the RadioLoyalty™ store. 
AdMax Media Inc., a wholly owned subsidiary of Lenco Mobile Inc. has developed the technical infrastructure for the UniversalPlayer™ and RadioLoyalty™ platforms.   “Our RadioLoyalty™ loyalty program is focused on helping Internet broadcasters succeed in the digital marketplace,” said John Williams, CEO of Jetcast. “RadioLoyalty contains all the tools necessary for a broadcaster to dramatically increase the usage of their Internet broadcasts, enhance audience satisfaction, and grow the station’s monthly recurring revenue. RadioLoyalty’s™ loyalty program installs easily into our UniversalPlayer™ and is free for the station and listener to use. It is a win‐win situation because RadioLoyalty rewards the listener and the station at the same time,” said Williams.  

Jetcast is currently a leader internationally in the provision of ad supported services for online radio broadcasts. According to the March 2010, comScore Key Measures report on Entertainment Radio, Jetcast’s ReplaceAds™ network reaches over 16.6 million unique visitors per month. The ReplaceAds™ network generates nearly 2 billion impressions per month.   Jetcast and Lenco will be showcasing the new RadioLoyalty™ loyalty program at NAB on April 12 – 15, 2010 in the Upper South Hall at booth SU9506ii and the new UniversalPlayer™ product at Central Hall booth #3128. Broadcasters interested in finding out more about RadioLoyalty can go to the www.RadioLoyalty.com website. 
About Jetcast® 
Jetcast’s mission is to make Internet broadcasting profitable for broadcasters and advertisers. We lower costs and increase revenues for broadcasters, and we increase return on advertising investments for our advertisers. Every time . . . and with every partner. For more information about Jetcast, please visit our website at www.Jetcast.com. For more information about ReplaceAds™, please visit our website at www.ReplaceAds.com. For more information about RadioLoyalty, please visit www.RadioLoyalty.com. 
About Lenco Mobile Inc. 
Lenco Mobile Inc. owns and operates businesses focused on the high growth mobile marketing and Internet sectors. Lenco Mobile Inc. owns Multimedia Solutions, AdMax Media Inc., Digital Vouchers and CellCard. 
Multimedia Solutions, based in South Africa, provides MMS message solutions to wireless carriers and brand owners using its proprietary MMS messaging platforms. The MMS messaging platform provides significant benefits for wireless carries including improved messaging throughput, better quality and reduced bandwidth usage on a per message basis. The Multimedia Solutions platform is offered as a managed service, thereby reducing upfront capital costs for wireless carriers. AdMax Media’s services include a full suite of online performance marketing, search engine optimization and lead generation tools. Admaximizer.com is a real time campaign management platform for online advertising that enables advertisers to obtain the best response to their campaigns. The AdMaximizer platform manages the creation and display of online campaign materials such as banner advertisements, landing pages and email offers by using campaign performance related data, keyword search listings, and search engine optimization components. Digital Vouchers is a mobile phone and Internet marketing platform under development which is designed to enable brand owners to extend offers to consumers which can then be redeemed via mobile phones at point of sale in a retail outlet. CellCard is a software platform under development that is designed to provide brand owners with the ability to download mobile content such as a video clip to a mobile phone and also provides a mobile payment platform which can be used to pay for goods and services, either person to person or person to business. For more information,  please visit www.lencomobile.com. 

FORWARD LOOKING STATEMENTS: This press release contains forward‐looking statements, including expected industry patterns and other financial and business results that involve known and unknown risks, uncertainties and other factors that may cause our actual results, levels of activity, performance or achievements to differ materially from results expressed or implied by this press release. Actual results may differ materially from those contained in the forward‐looking statements in this press release. Neither Lenco Mobile Inc. nor any company mentioned in this release undertake any obligation to update or revise forward‐looking statements to reflect changed assumptions, the occurrence of unanticipated events or changes to future operating results. 
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